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“Gallery Talk 
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TODAY’S LEARNING 
TARGETS



TODAY’S LEARNING TARGETS

❖ Understand why Authentic Resources are important
❖ Identify sources for #authres
❖ Evaluate #authres’ suitability for classroom use
❖ Develop tasks for interacting with #authres
❖ Learn how to scaffold - vary task difficulty level 

based on students’ proficiency level 
❖ Join a PLN for sharing #authres and activities 



“What do you do 
for a living?
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“Why are we 
learning this?
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ACTFL 
STANDARDS



THE 
CULTURE 
STANDARD

2.1    Students demonstrate an 
understanding of the relationship between 
the practices and perspectives of the culture 
studied.

2.2    Students demonstrate an 
understanding of the relationship between 
the products and perspectives of the culture 
studied.



THE 
CONNECTIONS 
STANDARD

3.1    Learners build, reinforce, and expand 
their knowledge of other disciplines while 
using the language to develop critical thinking 
and to solve problems creatively.

3.2    Learners access and evaluate 
information and diverse perspectives that 
are available through the language and its 
cultures.



“Why are we 
learning this?
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WHY?



“Why are we 
learning this?
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WHAT ARE #AUTHRES?
• Created by a speaker of the TL for speakers of the TL 

for the purpose of entertaining or informing
• Contrast with created texts and semi-authentic 

resources 
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1. Please take the picture you were given and find someone to 
be your first partner.

  
2. Ask each other and share about your resource. Is it 

authentic? Yes/No Why? After a minute, 
switch 

3. Go find another conversation partner and repeat  the 
process.

4. Repeat this process until you have spoken with 3 people.

Talk Talk Switch - Interpersonal Mode
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BAG A
Authentic Resources 
written by native 
speakers for a native 
speaking audience

BAG B
Authentic Resources

with content in the target 
language that matches 
objectives and connects 
to the students’ 
environment and culture



RESEARCH-BASED



#AUTHRES ARE HARD
What makes them useful for language learning is not the texts 
themselves, but what we ask students to do with them. 
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“ Voe herttine ku omnii laeha poeka!

Sielt se o jostai ambumbaalt tullu. Näläkää nähny raasu. . .

Lähe sie miun maatka ni suaat vattas täytee ees kerra elämässäis.

Öh. . . kiitii mut mun dösä tuli just



“



“
Authentic resources are only as valuable as 
the language acquisition that they foster. 

                                                       --- Martina Bex
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“What’s a text?
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“(nearly) 
EVERYTHING
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FOLK ART

vectorstock.com/19122382
holisticshop.co.uk



UTILITARIAN OBJECTS
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http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=M1rXgMGlB4sj9M&tbnid=QabZj_cj6G6GZM:&ved=0CAUQjRw&url=http://gevmag.com/2011/12/08/to-stay-warm-get-hot-for-chocolate/&ei=AsF-UreDOqTB4AOJvYHACg&v6u=https://s-v6exp1-ds.metric.gstatic.com/gen_204?ip=69.121.50.209&ts=1384038650964770&auth=vpwylkr3iwj6ix5rejwcjbs7idbwmqu6&rndm=0.5377260740278426&v6s=2&v6t=7713&bvm=bv.56146854,d.dmg&psig=AFQjCNERSJP4SsJMevYlK2gp8B4mruPtCQ&ust=1384125051000301
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=u3uaMyYdIXInJM&tbnid=2wSB_NR3YVTu2M:&ved=0CAUQjRw&url=http://blog.zopim.com/2013/01/15/know-your-customers-lunar-new-year/&ei=Zsl-UvqGBbWr4AOitIHQCQ&bvm=bv.56146854,d.dmg&psig=AFQjCNEmMZei592blgXBLc6XiaxerquDSA&ust=1384127198674151


TICKETS, BROCHURES, ADS

ronithetravelguru.com/how-to-read-a-french-train-ticket/
i.pinimg.com/originals/11/a4/53/11a4531df055cf5132c0325b492e5300.jpg



MEMES



TEXT MESSAGES



TWITTER



FINE ART



FINE ART

What does this piece make you feel?
What does it make you think of? 
Why?

Colors / Emotions / Etc. 



PICTURES



PICTURES
TASK: 

1. Go to Culturally Authentic Pictorial Lexicon 

and search according to your language and give it a 
try!

http://capl.washjeff.edu

2.   Add your resource to your language’s resource board    

      at tiny.cc/inspired2019 and say how it can be used

http://capl.washjeff.edu
http://tiny.cc/inspired2019


AND OF COURSE. . .
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• Books

• Magazines

• Comic Strips

• Songs

• Movies

• TV shows

• . . . 



JOIN A PLN
• Facebook:

• French Teachers in the US, AATF

• Spanish Teachers in the US, AATSP

• German Teacher Resources, AATG

• Twitter:

• #langchat & #authres

• With local people:

• In your building

• In in your district

• With state organization  colleagues, or with AATSP/AATF/AATI/CLASS/NNELL , etc.
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WORKING WITH
#AUTHRES
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“Vary the task, not 
the text.
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INTERPRETIVE MODE
● Receptive communication
● Learner negotiates meaning with the document itself
● Learner uses both content and context to interpret and comprehend



CHOOSING AN #AUTHRES
Choose a text that is. . .
● Context-Appropriate
● Age Appropriate 
● Fits Students’ Linguistic Level (with scaffolding)



SUPPORT DESCRIPTIVE NARRATIVE

What most identifies the Intermediate is the ability to describe with detail. 
Goal: move from descriptive sentence sequences to telling a story.
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What is this?  
What do people do 

with it? 
Goal: move from descriptive 

sentence sequences to telling a 
story.

SUPPORT CIRCUMLOCUTION
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What is this?  
What do people do 

with it? 

SUPPORT CIRCUMLOCUTION



CAUTION
Avoid glossing/translating new words and phrases as 
interpretive tasks since the purpose of interpretive 
tasks is to assess students’ ability to deal with 
language in new contexts! 

Besides, in authentic situations, students won’t have 
the luxury of glosses and translations. 



WEBSITES



WEBSITES
• Let’s take a look at one: www.lequipe.fr 

• What are your impressions? 

Think-pair-share

http://www.lequipe.fr


So...what can we do with “hard” text types?







WEBSITES

El Zoo de Barcelona

https://www.zoobarcelona.cat/es/animales


Activity
Choose your zoo animal and use the website to find out:

1. What kind of animal is it?
2. What is your animal’s habitat?
3. What is the level of risk your animal has for extinction?
4. Find another interesting fact.



VIDEOS



VIDEOS

•Videos can be the richest sources for 
authentic culture BUT….they are often 
the most incomprehensible for our 
novice learners.



VIDEOS

Community Helpers French video 

https://www.youtube.com/watch?v=IXrBEYSV_K0&list=PLTgP7kQAxQsikcrdripkHMz1DYvOP6zO8&t=46s&index=2


VIDEOS - Output activity



MUSIC VIDEOS



VIDEO EXAMPLES

http://www.youtube.com/watch?v=iax2W9qAfK0
http://www.youtube.com/watch?v=hsOqEhMumaw
http://www.youtube.com/watch?v=HuKWOEKeflM
http://www.youtube.com/watch?v=lHp0Zaib_Gc


HOW CAN WE MAKE TEXT COMPREHENSIBLE?
Use paralinguistic cues:
1. visuals
2. objects/realia
3. gestures/TPR

Use Caretaker speech:
such as simplification, repetition, expansion, restatement, adjust 
speed, exaggerated articulation, use cognates, give examples 



HOW CAN WE MAKE TEXT COMPREHENSIBLE?
Use supportive questioning techniques
1. yes/no
2. either/or
3. short answer



VIEWING TECHNIQUES

Viewing provides a unique way of 
bringing the target culture into the 
classroom making learning more 
meaningful and stimulating.



PRE-VIEWING TECHNIQUES
1. Make predictions based on one still image.
2. Looking at pictures, maps, diagrams, or graphs.
3. Highlighting key vocabulary in context
4. Constructing semantic webs (a graphic arrangement of concepts or words 

showing how they are related)
5. Eliciting what students know about the subject of the video, what they don’t 

know, and what they would like to know 



DURING VIEWING TECHNIQUES
1. Silent viewing: explore possible messages and cultural 

perspectives
2. Exposure to audio and no video.
3. Make lists of things seen - or a list of actions.



POST-VIEWING TECHNIQUES

1. Class discussion about the subject of the video.
2. Answering questions about the subject of the video. 
3. Using scripts of the video with some of the details replaced by 

blanks. For example, in an interview, all the answers could be 
replaced by blanks. 

4. Role playing/re-enacting.
5. Creative writing.



INFOGRAPHICS



INFOGRAPHICS

• Visually compelling

• Easy to read – visual aids, sparse text, layout



INFOGRAPHICS



INFOGRAPHICS

video

https://www.youtube.com/watch?v=nbGuWOQiMOI&feature=youtu.be






© Amy Lenord 
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INFOGRAPHICS

TASK: 

1. Find an infographic for your language and try designing 
a task for the proficiency level of your students.

2. Add your resource to your language’s resource board 

at bit.ly/authentic19 



“DON’T BE 
INTIMIDATED!



“Vary the task, 
not the text.
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“Almost anything 
is  a text!
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Things to remember when searching for 
resources

★ Make a conscious effort to vary the types of interpretive 
resources.

★ When searching, always google in the target language (i.e. 
infografica de la familia instead of family infographic in 
Spanish)

★ Check that the site or channel where you find the resource is 
appropriate

★ Save the links to the resource by theme name not with a 
simple link

★ Choose interesting/motivational resources. 75



Look for Authentic Resources that Can . . . 
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MERCI!
¡GRACIAS!
Any questions?
You can find us at @nathanlutz 
& @maracas123

Resources and Blog:
nathanlutz.org
maracas123.com



(HOME)WORK TIME!
GO TO OUR SHARED BOARDS ON PADLET AND 
PLACE IN SOME RESOURCES AND/OR 
ACTIVITIES FOR YOUR LANGUAGE.




