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TODAY'S LEARNING TARGETS

Understand why Authentic Resources are important
Identify sources for #authres

Evaluate #authres’ suitability for classroom use
Develop tasks for interacting with #authres

Learn how to scaffold - vary task difficulty level
based on students’ proficiency level

Join a PLN for sharing #authres and activities
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ACTFL
STANDARDS




2.1 Students demonstrate an

understanding of the relationship between
the practices and perspectives of the culture
studied.

2.2 Students demonstrate an
understanding of the relationship between
THE the products and perspectives of the culture

CULTURE studied.
STANDARD




THE
CONNECTIONS
STANDARD

3.1 Learners build, reinforce, and expand

their knowledge of other disciplines while
using the language to develop critical thinking
and to solve problems creatively.

3.2 Learners access and evaluate
information and diverse perspectives that
are available through the language and its
cultures.
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CORE PRACTICES

Facilitate Target Language Comprehensibility

! Students and teachers speak, listen, read, write, view, and create in the target language 90%
or mare dunng classroom time: comprebensible input, contexts, and mnteractions.

| Guide Learners through Interpreting Authentic Resources
Y/ = - L -l P " 3 el
1 ,* Design Oral Interpersonal Communication Tasks
| g’
A\

Plan with Backward Design Model

jentify desired resuits THEN determine acceptable evidence THEN plan leaming

expenences and mstruction.

ACTFL Provide Appropriate Oral Feedback

w HY? S aioside kil Oral correctrve feedback i a tool for mediating kearning and language development
L]
Vist www actl oeg/virtuallearsing
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WHAT ARE #AUTHRES?

Created by a speaker of the TL for speakers of the TL
for the purpose of entertaining or informing
Contrast with created texts and semi-authentic
resources




Talk Talk Switch - Interpersonal Mode

1. Please take the picture you were given and find someone to
be your first partner.

2. Ask each other and share about your resource. Is it
authentic? Yes/No Why? After a minute,
switch

3. Go find another conversation partner and repeat the
process.

Repeat this process until you have spoken with 3 people. .




BAG A BAG B

Authentic Resources Authentic Resources
written by native with content in the target
speakers for a native language that matches
speaking audience objectives and connects

to the students’
environment and culture




research says...

1.#authres create a context for the target language (Gebhard
1996)

2.#authres alert students to variances in the target language
& culture

3.#authres motivate the learner (Melvin and Stout 1987)
4.#authres give students an insider’s view

5.#authres + teacher guidance limit the native culture
influence on conceptualization

6. #authres create opportunities for interaction in the TL
7.#authres inspire discussion (communication)
8.#authres are authentic (Porter and Roberts 1981)

9. #authres reinforce the direct relationship between language
classroom and outside world (Brinton 1991)

10.#authres move focus from form to meaning (Gebhard 1996)

Copyright £ 2013 Martina Bex  www martinabax com ¢ The Comprehensible Classroom




#AUTHRES ARE HARD

What makes them useful for language learning is not the texts
themselves, but what we ask students to do with them.




‘ ‘ Voe herttine ku omnii laeha poeka!

Sielt se o jostai ambumbaalt tullu. Nalakaa nahny raasu. . .

Lahe sie miun maatka ni suaat vattas taytee ees kerra elamassais.

Oh. . . kiitii mut mun désa tuli just




voe herttine
K onntl

\2he sie miun
metka? ™ oSuaat

vattas tauytee
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Authentic resources are only as valuable as
the language acquisition that they foster.

--- Martina Bex
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holisticshop.co.uk
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Pplato especial y tu tortilla

. A de patatas.
;TE GUSTARIA SER CHEF POR UN DiA?
(TE ATREVES?
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CUANDO'S

ENGRANDE

QUIEROISER
ASTRONAUTA




TEXT MESSAGES

El viernes, y habia personas q se
Nosotros no hemos hecho esas llevaron sus tennis y se salieron a
colas, hacemos solo o basico en correr mientras esperaban . Otras
coche para no gastar gasolina personas pidieron comida jajaja
como a domicilio

Ahi te lo dice todo, si, si es legitimo

No. Ahorita lo veo

Gracias! Qué horror. Cuanto tiempo Pero la gente se va a dormir a las
tienen que esperar por gasolina? filas, ni modo No lo puedo creer!!! &5

Lo siento mucho!! Esperamos que

_ se resuelva pronto!!!

Hasta 7 horas Yo el sdbado de 4 de la tarde a

8:30 pm estuve formada y por poco

; . L, |
Me lo juras? Y qué haces? Asi es Cufiada! Ya te avisaré cémo y no alcanzo !

va todo
Lo sentimos mucho!! Qué horror!

2l Q @ @ vy Gracias por la informacion!

Yo me formé por 3 horas

Mi gracias! Lo siento, Nlil! =3 Q) © \QJ
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@ Emmanuel Macron & Tweets Following Followers Likes @
\@ @EmmanuelMacron 7,847 704 36M 19
! Emmanuel Macron @ @EmmanuelMacron - Jan 13 v

w Lettre aux Frangais

Chiv, Famgaiies) Chos Frmgo
Mu chuo Cmppetrirs,

Lettre aux Frangais
Lettre aux Frangais du Président de la République.

Y 37k T 7sK O 18k

Emmanuel Macron & @EmmanuelMacron - Jan 12 v
Leur mission : sauver des vies. Pour I'accomplir ils ont donné la leur. Solidarité
aux familles, proches et camarades des deux héros sapeurs-pompiers morts
aujourd’hui.

Pensées pour toutes les victimes de cette explosion.

& Translate Tweet

13k M

49K ) 24K

11 Emmanuel Macron Retweeted
Christophe Castaner @ @CCastaner - Jan 11







FINE ART

What does this piece make you feel?
What does it make you think of?
Why?

Colors / Emotions / Etc.




PICTURES




PICTURES it's

TASK: | turn
1. Go to Culturally Authentic Pictorial Lexic

and search according to your language and give it a
try!
http://capl.washjeff.edu

2. Add your resource to your language’s resource board

at tiny.cc/inspired2019 and say how it can be used



http://capl.washjeff.edu
http://tiny.cc/inspired2019

AND OF COURSE. . .

Books
Magazines
Comic Strips
Songs
Movies
TV shows




JOIN A PLN

French Teachers in the US, AATF
Spanish Teachers in the US, AATSP
German Teacher Resources, AATG
Twitter:
#langchat & #authres
With local people:
In your building
In in your district
With state organization colleagues, or with AATSP/AATF/AATI/CLASS/NNELL, etc.



WORKING WITH
#AUTHRES
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INTERPRETIVE MODE

® Receptive communication
® Learner negotiates meaning with the document itself
® Learner uses both content and context to interpret and comprehend

O & 63




CHOOSING AN #AUTHRES

Choose a text that is. . .

e Context-Appropriate

® Age Appropriate

e Fits Students’ Linguistic Level (with scaffolding)




SUPPORT DESCRIPTIVE NARRATIVE

What most identifies the Intermediate is the ability to describe with detail.
Goal: move from descriptive sentence sequences to telling a story.

RIAS DEL PARAG
1 % Sin dieta

mwdw;ut;dubtdluwmunmﬂt: MEXICAN®S




SUPPORT CIRCUMLOCUTION What is this?
What do people do

Goal: move from descriptive
sentence sequences to telling a
story.




SUPPORT CIRCUMLOGUTION What is this?
What do people do




CAUTION

Avoid glossing/translating new words and phrases as
interpretive tasks since the purpose of interpretive
tasks is to assess students’ ability to deal with
language in new contexts!

Besides, in authentic situations, students won’t have
the luxury of glosses and translations.



WEBSITES




WEBSITES

Let’s take a look at one: www.lequipe.fr

What are your impressions?

Think-pair-share



http://www.lequipe.fr
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JE M'APPELLE

(g;’ -5 SPORTS QUE J'AIME REGARDER w
at

e

LES SPORTS

5 SPORTS QUE JE N'AIME PAS REGARDER

N

J

5 SPORTS QUE JAIME JOUER W\t

5 SPORTS QUE JE NATME :
PAS JOUER




Nombre:

Instrucciones: responde en cada uno de los recuadros del signo de
interrogacion a las preguntas, y después escribe la
historia por detras.

Quién flue




WEBSITES

El Zoo de Barcelona o e |

Gacela dama mohor Jirafa de Rothschild



https://www.zoobarcelona.cat/es/animales

Activity

Choose your zoo animal and use the website to find out:

What kind of animal is it?
What is your animal’s habitat?

What is the level of risk your animal has for extinction?
Find another interesting fact.

e e s




VIDEOS




VIDEOS

Videos can be the richest sources for
authentic culture BUT....they are often
the most incomprehensible for our
novice learners.




VIDEOS
Community Helpers French video

Que fais-tu dans la communauté? ” Je n‘aimerais pas étre ...
2 ¥ Jaimerais étre ...
- Je suis (1) (métler)
1 ./-E
- Je prends ) parce que ...
i3 ‘jraime.
- jen‘aime pas ...

- Je vais (3) - Cest.



https://www.youtube.com/watch?v=IXrBEYSV_K0&list=PLTgP7kQAxQsikcrdripkHMz1DYvOP6zO8&t=46s&index=2

VIDEOS - Output activity

Le plombier/ La plombiére Le médecin (le docteur)

 RSaNYs L'infirmiére (L’infirmier)
S Une infirmiére (Un infirmier)
3 o
’! IIs installent, réparent, et IIs diagnostiquent et O\_X lls prennent soin des patients

se spécialisent en tuyaux,
robinets et toilettes.

soignent les patients. et ils aident les médecins.

L'électricien / L'electricienne
Le dentiste/ La dentiste Le Pilote / La Pilote
lis installent et ils maintiennent

lIs nettoient et prennent les services électriques. lIs pilotent les avions.

1 soins des dents. lIs volent les avions.
maintenir
nettoyer
je nettoie nous nettoyons je maintiens nous maintenons
‘1 tu nettoies vous nettoyez tu maintiens vous maintenez
iVelle/on nettoie ils/elles nettoient il’elle/on maintient  ils/elles maintiennent




MUSIC VIDEOS






http://www.youtube.com/watch?v=iax2W9qAfK0
http://www.youtube.com/watch?v=hsOqEhMumaw
http://www.youtube.com/watch?v=HuKWOEKeflM
http://www.youtube.com/watch?v=lHp0Zaib_Gc

HOW CAN WE MAKE TEXT COMPREHENSIBLE?

Use paralinguistic cues:
1. wvisuals

2. objects/realia

3. gestures/TPR

Use Caretaker speech:
such as simplification, repetition, expansion, restatement, adjust
speed, exaggerated articulation, use cognates, give examples




HOW CAN WE MAKE TEXT COMPREHENSIBLE?

Use supportive questioning techniques
1. yes/no

2. either/or

3. short answer




VIEWING TECHNIQUES

Viewing provides a unique way of
bringing the target culture into the
classroom making learning more

meaningful and stimulating.




PRE-VIEWING TECHNIQUES

5 NS

o

Make predictions based on one still image.

Looking at pictures, maps, diagrams, or graphs.

Highlighting key vocabulary in context

Constructing semantic webs (a graphic arrangement of concepts or words
showing how they are related)

Eliciting what students know about the subject of the video, what they don't
know, and what they would like to know



DURING VIEWING TECHNIQUES

1. Silent viewing: explore possible messages and cultural
perspectives

Exposure to audio and no video.

Make lists of things seen - or a list of actions.

N




POST-VIEWING TECHNIQUES

—_—

e

s

Class discussion about the subject of the video.

Answering questions about the subject of the video.

Using scripts of the video with some of the details replaced by
blanks. For example, in an interview, all the answers could be
replaced by blanks.

Role playing/re-enacting.

Creative writing.
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INFOGRAPHICS

Visually compelling
Easy to read — visual aids, sparse text, layout




INFOGRAPHICGS
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RAPHICS

(higienizarse sin
usar agua)

Barras de cereales

D

Velas y fosforos

! Un juego de ropa
(abrigo)

My

Linterna a pilas
\J

Botella de agua

Botiquin o bolso f

con medicina para @ Copia de llaves

atender heridos. > de la vivienda
@ y del auto
Chocolates
Manta delgada y liviana

Documentos personales
de los miembros de
la familia y de la casa

-~

MENDOZA

Prevenir es responsabilidad de todos. IO COErRG5

DEFENSA CIVIL



https://www.youtube.com/watch?v=nbGuWOQiMOI&feature=youtu.be

La faim dans le monde 2011
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CAPSULES &
COUYERCLES

524 853
BOLS, ASSIETTES
& COUVERTS

SACS EN PLASTIQUE
PAILLES & TOUILLETTES

433 376

&

POUBELLE




Infographic Read and Respond Task Lists

Ideas for use with infographics created in the target langunage of your classes.
Actividades anténticas por Amy Lenord de Language Coaching

NOVICE

INTERMEDIATE

Tasks

Make a list of words included in the
infographic that you already know.
Make a new list of words you think you
recognize or understand and jot down
what you think they mean. Discuss these
with your class/teacher.

Pencil in English any facts you think you
can make out from the infographic.
infographic on a website or blog. Posta
comment to the author stating your hikes
and dislikes about the infographic.
Create an infographic to represent you
and things about you. Present it orally to
the class.

Tasks

Work with a partner to identify and define
wmdsyonthnkymmcogmfmmthe

Dsgnasunilarmﬁognplm:abouta
similar theme by taking 5 of the topics
mentioned and using them in your new
infographic.

Read the infographic and present a “Top
Ten Facts™ list to your class about what
you learned in the infographic.
Research a famous speaker of the
language you are studying. Create a
infographic of their Iife, achievements or
some other aspect of their life.




Make a list of words included in the
infographic that you already know.
Make a new list of words you think you
recogmze or understand and jot down
what you think they mean. Discuss these
wnth your class/teacher.

Pencil m Enghsh any facts you think you
can make out from the infographic.
Imagme you read/viewed this
infographic on a website or blog. Post a
comment to the author stating your hkes
and dishikes about the infographic.
Create an infographic to represent you
and things about you. Present it orally to

the class.
© Amy Lenord




INFOGRAPHICS

TASK:

1. Find an infographic for your language and try designing
a task for the proficiency level of your students.

2. Add your resource to your language’s resource board
at bit.ly/authentic19




DON'T BE
INTIMIDATED!




=
S
S %
et
~ QO
~ S
S 5
- o




lext

IS d

=

i

s
P
S

)

0!

S

£

<




22 = e

Things to remember when searching for
resources

Make a conscious effort to vary the types of interpretive
resources.

When searching, always google in the target language (i.e.
infografica de la familia instead of family infographic in
Spanish)

Check that the site or channel where you find the resource is
appropriate

Save the links to the resource by theme name not with a
simple link

Choose interesting/motivational resources.




ook for Authentic Resources that Can . . .

* ENGAGE - images, menus, videos

* INFORM - food pyramids, articles re: health/ingredients, NEWS
*  SUPPORT - traditional food recipes, commercials, ads

*  CONNECT - healthy eating habits (obesity, diabetes)

* COMPARE/CONTRAST — geographicimpact? school lunches

*  AMUSE and ENTERTAIN - videos, celebrations, tastings
*  CHALLENGE - global hunger, social action,
1 renewable sources

! + SURPRISE / SHOCK — unusual foods

PROMPT more QUESTIONS




MERCI!
iGRACGIAS!

Any questions?

You can find us at @nathanlutz
& @maracas123

Resources and Blog:

nathanlutz.org

maracas123.com




(HOME)WORK TIME!

GO TO OUR SHARED BOARDS ON PADLET AND
PLACE IN SOME RESOURCES AND/OR
ACTIVITIES FOR YOUR LANGUAGE.







